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Male 81%
Female 19%
Married 76%
Graduated College 64%
Average HHI $202K
Average Net Worth $1.4MM
Own Home 82%
Own Second/Vacation Home 24%
SCGA Member 5+ Years 66%

TOTAL SCGA MEMBERSHIPS 214,000

To advertise, please contact the Communications and Marketing Dept. (818) 980-3630 | info@scga.org
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To advertise, please contact the Communicati and Marketing Dept. (818) 980-3630 | info@scga.org



The SCGA’s FORE Magazine is
an award-winning quarterly
publication that captures the
Southern California golf
lifestyle providing members a
unique look into all the
region has to offer.
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To advertise, please contact the Communications and Marketing Dept. (818) 980-3630 | info@scga.org



FORE Magazine Rates

4-COLOR RATES 1X 2X 4X

Full Page $7,000 $6,440 S$5,880
1/2 Page $4,375 $4,025 $3,675
1/3 Page $2,888 $2,657 $2,426
Cover 2 $8,400 $7,728 $7,056
Cover 3 $8,050 $7,406 $6,762
Cover 4 $8,750 $8,050 $7,350

ALL RATES ARE GROSS

AVERAGE DISTRIBUTION 153,000

To advertise, please contact the Communications and Marketing Dept. (818) 980-3630 | info@scga.org



FORE Magazine Edit Calendar

Issue Space Material In-Home
Winter 11/22/2024  12/6/2024 1/15/2025
Spring 2/21/2025 3/7/2025 4/15/2025
Summer 5/23/2025 6/6/2025 7/15/2025
Fall 8/22/2025 9/5/2025 10/15/2025

Final editorial, space, material and in-home dates subject to change

To advertise, please contact the Communications and Marketing Dept. (818) 980-3630 | info@scga.org




SOUTHERN CALIFORNIA GOLF ASSOCIATION

FORE Magazine Ad Specifications

SUPPORTED AD MEDIA, SOFTWARE & GUIDELINES
Submit ads via email. FORE Magazine prefers to receive

Ad Size Trim Bleed ads generated in Hi Res Adobe PDF with NO spot colors.
DO NOT submit ads in PageMaker, MS Word or PC
formats.

n " n n

Page 8.25"x10.5 8.5"x10.75 FONTS: Include all screen and printer fonts. Convert all
fonts to outline, where available. Do not apply attributes
to fonts.

n " " n

Spread 16.5"x10.5 16.75"x 10.75 IMAGES: All linked images must be included. All images

must be supplied as CMYK or grayscale, NOT RGB. Photos
. should be TIFF or Photoshop EPS at 300 dpi for best

1/2 Page Horizontal 7.125" x 4.75" 7.375" x 5" osults.

GRAPHICS: For best results, logos and graphics should be
. " " " " created in Adobe lllustrator or saved as EPS files.

1/3 Page Vertlcal 2.25"x9.5 2.5"x9.75 COLOR: All colors must be defined as/ converted to CMYK
process. Follow SWOP specifications when possible. Do
not attach color profiles.

LAYERS: All files should be flattened before saving.

BLEED SPECIFICATIONS SHIPPING AND EMAIL INSTRUCTIONS FILE FORMATS

On bleed ads, please keep live copy at least FORE MAGAZINE PDF and PDFX1A are acceptable. Use the following Adobe

5/16-inch off of any trim edge. There is no Attn: Emily Redecker Distiller settings for best results:

additional charge for bleeds on full-page, 2- 3740 Cahuenga Boulevard GENERAL: Acrobat 4.0 compatibility. ASCII format. 2400

page spread or half-page spread ads. A 10% Studio City, CA 91604 dpi resolution. Left binding

charge is added for bleed on less-than-full- eredecker@scga.org COMPRESSION: For color or grayscale bitmap images,

page ads. bicubic downsampling at 400 dpi. For monochrome

INSERTS AND POLYBAG WRAP bitmap images, bicubic downsampling at 2400 dpi.

Consult the publisher for mechanical FONTS: Embed, and subset all embedded

requirements. fonts below 99%.

COLOR: When converting, leave color unchanged. Use
Adobe CMYK profiles. Preserve Overprint Settings.

To advertise, please contact the Communications and Marketing Dept. (818) 980-3630 | info@scga.org
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SOUTHERN CALIFORNIA GOLF ASSOCIATION

Digital Media

Dedicated eBlast

The SCGA’s premium weekly digital advertising
opportunity sent to SCGA members and other opt-
in golfers. Targeted email opportunities include
segmenting by region, Handicap Index & club
affiliation, with pricing based on segmentation.

A POWERFUL FEELING

More ball speed means
higher launching. longer

U n i t S i ze CO st shots that land softly

and claser ta the hole.

DEdlcatEd Emall 600 x 1:500 SSISOO PING  GerFir ropay LEARN MORE »

AVERAGE DISTRIBUTION 133,000 | AVERAGE OPEN RATE 13%
AVERAGE CLICK-THROUGH RATE 8%

To advertise, please contact the Communications and Marketing Dept. (818) 980-3630 | info@scga.org



SCGA

SOUTHERN CALIFORNIA GOLF ASSOCIATION

Digital Media

On the Tee %m THETEE

INTRODUCING ON THE TEE

On the Tee is a monthly e-newsletter providing
active and lapsed members with customized
content, instruction and playing opportunities,
highlighting member benefits and enhancing their
overall experience.

SCGA T
@ - MEMBER ‘r-nfsfmmw" Yy
NGS )

ouTl
Unit Size Cost
Banner 728 x 90 $1,250
Banner 300 X 250 sl’ooo Gk A Mo Toding®

EPICTRIPTOATOP
GOLF DESTINATION

AVERAGE DISTRIBUTION 142,000 | AVERAGE OPEN RATE 20%
AVERAGE CLICK-THROUGH RATE (NEWSLETTER) 14%

To advertise, please contact the Communications and Marketing Dept. (818) 980-3630 | info@scga.org



SCGA

SOUTHERN CALIFORNIA GOLF ASSOCIATION

Digital Media

ﬂﬁ[a IN THE
In the Clubhouse CLUBHOUSE

In the Clubhouse is a new monthly e-newsletter
providing active and lapsed members with
engaging stories and updates from the local level,
featuring club highlights, member spotlights and
custom content from across the broader Southern
California golf community.

Unit Size Cost
Banner 728 x 90 $1,250 e gt e e et i v
Banner 300 x 250 51,000

AVERAGE DISTRIBUTION 142,000 | AVERAGE OPEN RATE 20%
AVERAGE CLICK-THROUGH RATE (NEWSLETTER) 9%

To advertise, please contact the Communications and Marketing Dept. (818) 980-3630 | info@scga.org



SCGA

SOUTHERN CALIFORNIA GOLF ASSOCIATION

Digital Media

On the Tee and In the Clubhouse Presented By _
ON THe TEE

This presenting sponsorship provides an
ownership position in On the Tee or In the
Clubhouse with a minimum of four flight weeks. T————
Sponsorship includes prominent placement in
the header and a banner ad in each sponsored
edition.

Unit Size Cost :
(£ )] G‘;E’TTE,E& | neseren @j e
Banner Presented by Logo
SZ’SOO Exclusive Playing Opportunities
Banner 728 x 90

To advertise, please contact the Communications and Marketing Dept. (818) 980-3630 | info@scga.org



SCGA

SOUTHERN CALIFORNIA GOLF ASSOCIATION

Digital Media

SCGA Destinations

Custom content feature placed within On the
Tee and In the Clubhouse newsletters featuring
golf resorts, facilities and destinations. Content
block includes 300x300 image, 35 words of

copy and link.

Unit Size Cost
Content Image 300 x 300

$2,500
Content Copy 35 Words

TEE DIVAS
AND TEE DUDES

With nearly 30 years of history, the
Divas and Dudes have become a
SoCal golf institution and have
impacted the lives of multiple
generations of Black golfers.
WATCH MORE »

REDEFINING THE
MODERN DAY CLUB
Forget the stufiy formality you might
associate with the phrase “golf club.”
There are only two things a modern
golf group needs to gualify as a club
and we idenfify them right here.
READ MORE =

SCGA™ N
DESTINATIONS

Summer specials are in full swing at
Wailea Golf, Maui. Unlimited golf on
every course, Kids Play Free After 3

pm, or everything you nead in the
Blue Bundle — there's something

great for your Wailea golf-cation.

To advertise, please contact the Communications and Marketing Dept. (818) 980-3630 | info@scga.org




SCGA

SOUTHERN CALIFORNIA GOLF ASSOCIATION

Digital Media

THE

N
CLUBHOUSE

SCGA Gear

Custom content feature placed within On the 3
Tee and In the Clubhouse featuring messaging
from golf equipment and product companies.

Content block includes 300x300 image, 35 DONTMISSTHECA i gh d Stared

GOLF SUMMIT Sooner”
There are limited complimentary

. o
WO rd S Of CO py a n d I I n k . tickets for SCGA Members to attend Ciscouer o your member e ean

play a pivotal role in inspiring the next

= T —

ONCE IN A LIFETIME

the California Community Golf
Summit (use code SCGA2025!).

generation of golfers.

Read about Keenan Barber's story.
Register Here»

Unit Size Cost

Content Image 300 x 300 SCGA GEAR

$2,500 ‘
CO n t en t CO py 3 5 WO rd S . ‘.; N Callaway combined real player data with

proprietary Ai technology to create Ai
'/ Smoke and its revolutionary Ai Smart

Face™. Multiple sweet spots make Ai
Smoke 7 yards longer on average.

LEARN MORE *

AJUQ uoI1BIUBSad 404

To advertise, please contact the Communications and Marketing Dept. (818) 980-3630 | info@scga.org



SCGA

SOUTHERN CALIFORNIA GOLF ASSOCIATION

Digital Media
ON THE TEE

GO PAPERLESS WITH

FORE MAGAZINE
B TheSpri ingi fy onits
way

SCGATV

Custom content feature placed within the On ki
the Tee and In the Clubhouse newsletters, m:m ..,,
highlighting video content through brand

video. Includes video, 35 words of copy and
link.

DO YOU KNOW THE
MOUAB[E OESTRUCH[]H KEY DIFFERENCES?

One is natural and one is a C
But

Find Out Hare

Unit Size Cost
Content Image Video

$3,000
Content Copy 35 Words

(i

AJup uonejuasaid 404

The new Apex irons from Callaway are the first
players’ distance irons ever to combine a forged
body with a forged Ai Smart Face. Experience
performance that stands alone.

Watch Now

To advertise, please contact the Communications and Marketing Dept. (818) 980-3630 | info@scga.org



SCGA

SOUTHERN CALIFORNIA GOLF ASSOCIATION

Digital Media

SCGA HANDICAP UPDATE NEWSLETTER

Personalized bimonthly email sent the 1st and 15th
of every month, including updated Handicap Index,
year low Handicap Index and World Handicap
System information and relevant SCGA content.

Unit Size Cost

Banner 300 x 250 $1,500

AVERAGE DISTRIBUTION 164,000 | AVERAGE OPEN RATE 28%
AVERAGE CLICK-THROUGH RATE (NEWSLETTER) 8%

SCGA

* Bubjeat in shangs dally. Learn mors about the WHE Rarnt
I na valus listed, you don't have 20 ceors posisd requirsd for Low Handioa index)

POST A SCORE CHECK YOUR INDEX.

WORLD HANDICAP SYSTEM

wjaylorMade
=TETATH=
SCCA usca. [N
=Y,
Did You Post the Wrong Score?
You can now delete

scores and prevent posting incorrect
or duplicate rounds with this new

GHIN Tealure. Give the Gift of

Membership
LEARN MORE
e ::,
Eeens o e (& Lear More =

. ssmen () ﬂ
DEADLINE APPROACHING: Vision'|

GOLF IS NOW
Join the SCGA on the Big Island
o DIGITAL!
Four nights at Four ﬁ READ NOW
Seasons Hualalai and two rounds at e i

a Jack Nicklaus—signature
frack. That's what's in store for our
next destination Member Quting.
Registration closes on Oct. 6.

DON'T MISS OUT

To advertise, please contact the Communications and Marketing Dept. (818) 980-3630 | info@scga.org




SCGA

SOUTHERN CALIFORNIA GOLF ASSOCIATION

Digital Media
GHIN APP @

Official app of GHIN, a service offered by the Jane K. Smith
USGA providing a personalized mobile experience A
offering handicap index, score posting & tracking, T 93

Low H.L.::8.1

score history and course handicap calculator.

Unit Size Cost
POST SCORE
Banner - First Position 300 x 125 $3,500 / week
HANDICAP CALCULATOR
Banner - Second Position 300 x 125 $2,350 / week ‘
LOVEYOURGAME'S
) 3
AVG. MONTHLY SESSIONS STARTED 922,000 | AVG. MONTHLY ROUNDS POSTED 464,000 ;706“5“@";,’;;;,5;;37;,3;;;',;
or Club Fitting
GOLFTEC
Flight weeks are Monday-Sunday Re/ci"t Scores M‘"GWA" sute
Ad submission size is 1920 x 800 ng P% o.f;&ook i SPEE

To advertise, please contact the Communications and Marketing Dept. (818) 980-3630 | info@scga.org



SCGA

SOUTHERN CALIFORNIA GOLF ASSOCIATION

Digital Media

CORE  CLUBOFFICIALS  VOLUNTEERS
SCGA ) o rg S‘ GA What WeDo v Membership v  Golf WithUs v Good For the Game v

The homepage of SCGA.org

. : Your Hawaiian

is the entry point for Botaway Awaits
members and thelr dlgltal Jnirfl._lsat(heFourSeasonsHualalai,merlnnkingﬂjebluewa[elsolthe
experience with the

Association.

annual Mitsubishi Electric Championship on the PGA Tour Champions.

Opportunity for inclusion
. ] ‘)

within the homepage v [ ke

slider, a content carousel

nnnnnnn

SCGA

featuring four relevant
editorial sections. Unit Size

SCGA SCGA USGA
Around the Southland
LLLLLLLLLL takes ollow Along: Upcoming
Featured Win SCGA & USGA Qualifiers
LICK C SCOf /
800x454 Image + 40 words of copy.
| $1,500 / week

Homepage Slider Option for YouTube video link

Flight weeks are Monday-Sunday

. . AVG. WEEKLY PAGEVIEWS 14,450
Maximum of four executions/year

To advertise, please contact the Communications and Marketing Dept. (818) 980-3630 | info@scga.org



SCGA

SOUTHERN CALIFORNIA GOLF ASSOCIATION

Digital Media Ad Specifications

Ad Size Media File Format
On the Tee, In the Clubhouse, SCGA ,
300 x 250 . P8, -pPng
Handicap Update, scga.org
On the Tee, In the Clubhouse, SCGA ,
728 x 90 . P8, -pPng
Handicap Update, scga.org
800 x 454 scga.org Jpg, .png
600 x 1,500 eBlast Jjpg, .png, HTML
300 x 125 (submit 1920 x800) GHIN App Jpg, -png

To advertise, please contact the Communications and Marketing Dept. (818) 980-3630 | info@scga.org



Integrated Programs

Unigue sponsorship programs integrate advertisers into the fabric of the
SCGA through unique media and event ownership opportunities.

Program

Integration

SCGA Member Outings

On-site, SCGA.org, Digital, Print

SCGA One-Day Series

On-site, SCGA.org, Digital, Print

SCGA Championships

On-site, SCGA.org, Digital, Print

SCGA Junior

On-site, SCGAJunior.org, Digital, Print

To advertise, please contact the Communications and Marketing Dept. (818) 980-3630 | info@scga.org



SCGA

SOUTHERN CALIFORNIA GOLF ASSOCIATION

Birdies for Juniors

The SCGA Amateur and SCGA Women’s Amateur are the
premier amateur championships in SoCal, and now these
two events provide an opportunity to give back to golf. Press release announcing program

MEDIA PROMOTION AND SUPPORT

Birdies for Juniors is a charitable program benefitting the partnership
SCGA Junior Golf Foundation and providing direct support

o _ ) Pre-event & post-event program
of the advancement of junior golfers in the SoCal region.

messaging and communications across
BIRDIES = DONATIONS SCGA media properties

Become a sponsor of this impactful program and make a

) . . _ ] Onsite promotion
difference with junior golfers in Southern California.

SCGA Junior Golf Foundation executive
communications recognition

How do you help...

For every birdie made by participants in these two
events, your company will make a minimum donation of

S5.

The SCGA will match your company’s donation to double
the contribution the SCGA Junior Golf Foundation
receives.

Average total annual combined birdies is = 1,000
* The SCGA Junior Golf Foundation is a 501(c)(3) charitable organization

To advertise, please contact the Communications and Marketing Dept. (818) 980-3630 | info@scga.org



Sponsorship Opportunities

Opportunities for year-long exposure to the SCGA’s 195,000+ membership base
through digital, print, on-site activities and program sponsorship include:

Official SCGA Partner Status Youth Program Sponsorship
Product Sampling Video Program Sponsorship
Product Demonstrations Tournament Sponsorship
Product Placement Collateral Distribution
Speaking Opportunities Giveaways / Prizes

Surveys Product Reviews

Exclusive SCGA Member Offers Sponsored Print Content
Club or Course Outreach Social Media Marketing

Program Sponsorship Direct Mailings

To advertise, please contact the Communications and Marketing Dept. (818) 980-3630 | info@scga.org
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